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""Word of mouth'" effect of websites of journals / ZHANG
Yulin, MAO Shu, ZHANG Hao, TAO Dong, ZOU Yingfen,
CHEN Min
Abstract Internet has become an important tool for
communications. In the era of internet, domestic editorial
departments have set up their websites to attract the audiences via
the new media, and to improve the influence of the journals. In
order to fully utilize the internet to implement the brand strategy,
we need to provide the audiences with abundant knowledge of the

journal, increase the credibility of the journal, and control the

remarks.
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