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Abstract  On the basis of analysis on the opportunities and
challenges in the current publishing environment which sci-tech
journals are facing, we propose to establish brand awareness and
brand building. We hold that brand construction should be based
on current situation of journals and analyzing the advantages and
All-round approaches such as

disadvantages of the journals.

accurate  positioning,  publishing characteristic  periodicals,
establishing a good editor-reader-contributor relationship, constantly
improving journal quality, creating a brand culture, and
emphasizing doctrine publicity should be employed to advance
ahead the brand construction, eventually forming a complete brand

implementation strategy.
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